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SEMESTER I-IV

SEMESTER |
Course Periods Evaluation Scheme Course Total
Sr. Code Title L|T|P Sessional Marks Exam | Marks | Credits
No marks
MSE | CA | P [ Total | ESE
(Theory)
1 | JMC-501 Current Affairs-I 4 0|0 40 |20 0 60 40 100 4
2 | JMC-502 Introduction to 4 0|0 40 |20 0 60 40 100 4
Communication
3 | JIMC-503 Print Media 3 2|0 30 |15 0 45 30 75 4
4 | JMC-504 Electronic Media | 3 2|0 30 |15 0 45 30 75 4
& Photography
5 | JMC-505 Advertising, 4 10| 0| 40 |20 O 60 40 100 4
Public Relations
& Corporate
Communication
(Practical/Training/Project)
1 JMC-503P 0 0 2 15 10 25 1
Print Media
2 JMC-504P Electronic Media 0 0 2 15 10 25 1
& Photography
TOTAL 18| 04 | 04 | 180 90 | 30 270 200 500 22




SEMESTER-II

Course Periods Evaluation Scheme Course Total
Sr. Code Title L|T]|P Sessional Marks Exam | Marks | Credits
No marks
MSE | CA | P [ Total | ESE
(Theory)
1 | JIMC-506 Current Affairs-11 | 4 0|0 40 |20 0 60 40 100 4
2 | IMC-507 Media 4 0|0 40 |20 0 60 40 100 4
Management
3 | JMC-508 New Media 3 210 30 |15 0 45 30 75 4
Technology
4 | JMC-509 Communication 4 11]0 40 |20 0 60 40 100 4
Research-I
5 | JMC-510 Radio & T.V. 3 2 0 30 15 0 45 30 75 4
Production
Techniques
(Practical/Training/Project)
1 JMC-508P New Media 0 0 2 15 10 25 1
Technology
2 JMC-510P |Radio & T.V. 0 0 2 15 10 25 1
Production
Techniques
TOTAL 18| 05 |04 | 180 | 90 | 30 | 270 200 500 22




SEMESTER-III

Course Periods Evaluation Scheme Course Total
Sr. Code Title L|T]|P Sessional Marks Exam | Marks | Credits
No marks
MSE | CA | P [ Total | ESE
(Theory)
1 | IMC-601 Current Affairs-I11 | 4 0|0 40 |20 0 60 40 100 4
2 | JIMC-602 Mass 4 0|0 40 |20 0 60 40 100 4
Communication
Research-11
3 | JMC-603 Film Studies 3 210 30 |15 0 45 30 75 4
4 | IMC-604 Intercultural 3 210 30 |15 0 45 30 75 4
Communication
5 | JMC-605 International 4 0|0 40 20 0 60 40 100 4
Communication
(Practical/Training/Project)
1 JMC-603P Film Studies 0| 0|2 15 10 25 1
2 JMC-604P Intercultural 0| 0|2 15 10 25 1
Communication
TOTAL 18|04 |04 | 180 | 90 | 30 | 270 200 500 22




SEMESTER-IV

Course Periods Evaluation Scheme Course Total
Sr. Code Title LT Sessional Marks Exam | Marks | Credits
No marks
MSE | CA | P |Total ESE
1 | IMC-606 Dissertation 8|0 15 10 200 8
2 | JMC-607 Training in 8|0 15 10 200 8
Reputed Media
Organization
3 | JMC-608 Specialization 8|0 15 10 100 8
210 45
4 500 24

COMPONENTS OF EVALUATION

The components of Evaluation for each course will be as under:

For Non-Practical Subjects:

@)

(b)

(©)

Continuous A ssessment (CA),
(1) Assignments (15 Marks)
(i) Attendance (05 Marks),
Mid-Term Exams (MSE),

40 Marks

20 Marks in the form of:

(1) First MSE to be held after completion of 35% - 40% course coverage,

(i) Second MSE to be held after completion of 70% - 80% course coverage
End- semester Exams (ESE),

40 Marks.




DETAIL SYLLABUS

Semester-I

CURRENT AFFAIRS
Course code: JIMC-501

s
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UNIT-I

- Current news, event of last six months.

- News pertaining to national, international politics, sports, business and other issues of
importance.

- All the general issues of national importance in detail like female related issues, global
warming, depleting water level, issues related to media, RTI etc.

- Terminology or jargon from various newspaper pages, published in last six months. These
terms can be from various fields like politics, economics, science& media.

- Abbreviations, personalities in news, achievers etc.

INTRODUCTION TO COMMUNICATION
Course code: IMC-502

L T P
4 0 O

UNIT-I
Introduction to Communication: Concept, nature, process and development of human
communication, 7 C' of communication, functions of communication, Barriers to
communication, verbal and nonverbal communication, intra-personal, inter-personal, small
group, public and mass communication, public speaking. Business Communication: Types-
upward, downward, vertical and horizontal



UNIT-II

Communication Models: Scope, functions and limitations of communication models Aristotle,
SMCR, Shannon and weaver, Lasswell, Osgood, Dance, Schramm, Gerbener, Newcomb,
Defleur, Convergent and Gate-keeping.

UNIT-I1I

Communication Theories: Hypodermic Needle or Bullet, Two-step, multi-step flow, Agenda
Setting, Uses and gratification, Cultivation, Dependency, Cognitive dissonance.

UNIT-IV

Media System Theories: Authoritarian, Libertarian, Social-responsibility, democratic
participant Mass media: public opinion and democracy. Characteristics and typology of
audiences, Ethical aspects of mass media, Media and social responsibility, Traditional Media in
India: Regional diversity, evaluation & future.

Books Recommended:

1.
2.

RBOoo~NOA

Mass Communication in India, Kewal J. Kumar, 2011, Jaico Books, Mumbai.

Handbook of Journalism & Mass Communication, Virbala, 2004, Concept Pub. Company,
New Delhi.

Handbook of Communication, Uma Narula, 2006, Atlantic Pub. & Distributors, New
Delhi.

Theories of Mass Communication: De Fleur and B. Rokeach

Mass Communication Theory: Denis McQuail

Perspectives in Mass Communication: Agee, Ault, Emery

Mass Communication: Whitney, Wartella and Windohl Review Yearbook (Vol. 3)

Issues in Mass Communication: JS Yadav&PradeepMathur

Reading in Mass Communication: Emery Smithe

Communication Models: Denis McQuail



PRINT MEDIA
Course code: JMC-503

UNIT-I
News: Types, elements, Sources of news; news gathering techniques, News writing styles,
Feature & its types, Editorial and its types, Columns and columnists.

Creative Writing: essays, short stories, middles Headline, technique, style, purposes, kinds of
headlines, Lead: functions and types.
Reporting: scoops and exclusives, beats, specialized reporting, Investigative, interpretative and
depth reporting.

UNIT-I1I
Editing meaning, purpose, importance & symbols, Media criticism and reviews, freelancing,
obituaries, personality profile Types of interview, purpose, technique, new trends in Print Media:
Commercialization, Bias in news, manipulation, advertorial, sensationalism, colored reports.

UNIT-I111
Press Laws: Official secrets act 1923, Right to information act, Press and registration of Books
act 1867, Working Journalist and other newspapers employee act 1955, Glossary of Print media
terms

Books Recommended:

The Complete Reporter : Jullian Harris and others Macmillan Publishing Co., New York.

News Reporting and Editing : K.M. Srivastava Sterling Publishers, New Delhi.

Modern News Reporting: Care H. Warren, Harper, New York.

Mass Communication and: D.S. Mehta, Allied Publishers Ltd., New Delhi.Journalism in

India

Sanchar: Ed. HarjinderWalia, BhupinderBatra, Sanchar Publishers, Patiala.

The Professional Journalist: John Hobenberg Oxford IEH Publishing Company, New,

Delhi.

7. Professional Journalism: VikasPublising House, Sahibabad, Ghaziabad. Functions and
Areas of: Y.K.D. Souza Journalism

8. Good News Bad News : Tharyan Issues in Mass Communication : J. S. Yadava and

PardeepMathur

Howbde
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ELECTRONIC MEDIA & PHOTOGRAPHY
Course code: JMC-504

w
N o=
v

UNIT-I
Radio: Characteristics, development of radio as mass communication - technology innovation,
history of radio in India -radio as an instrument of propaganda during the World War-II.
Emergences of AIR, commercial broadcasting, FM radio -state and private initiatives
Television: Characteristics, development of television as a medium of mass communication -
historical perspective of television -satellite and cable television in India (detailed study of Zee
TV, CNN, BBC, Sony, STAR etc)

UNIT-I1I
Photography: Basic process of professional still photography; Types of cameras- Disposable,
Point and-shoot, Compact or Autofocus, APS, Polaroid, SLR and Digital cameras;
Understanding the structure and working of a professional camera; Types of camera lenses -
Normal, Wide, Tele, Fisheye and Zoom; Angle of Vision and focal length of various types of
lenses. Choosing the right film; Relationship between shutter speed, film speed and aperture for
different genres of photography, Depth of field and depth of focus, Circles of confusion and
their role in photography, Multiple exposure photography, Role of Bulb "B™ setting in
professional photography; Sources of light-Natural and artificial; Flash photography and its use
in professional photography.

UNIT-I111
Photo Journalism: Definition and concept, Text Vs Photograph; Essentials of a press
photograph, Qualities of a good photojournalist; Choosing the right spot, right angle and right
moment for an appropriate composition. Principles of film composition -Focal points, Rule of
thirds, Framing and fitting the frame; Straight and converging lines, Diagonal and S-shaped
compositions, Repetition and rhythm, Secondary subjects, Moving towards the center.
Principles of cropping and photo editing, Photo features Relationship between still and video
photography in respect of types of recording modes, image sizes and camera angles for various
purposes.

Books Recommended:
1. Photojournalism, Kenneth Koper, 1996, Focal Press, Boston.

2. Photography, Barbara Upton, 1981, Little Brown & Co., Boston.
3. Mass Communication in India, Keval J. Kumar, 2004, Jaico Books, Mumbai.



ADVERTISING, PUBLIC RELATIONS & CORPORATE
COMMUNICATION
Course code: JIMC-505
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UNIT-I
Advertising: Evolution and growth of advertising-definitions of advertising -relevance of
advertising in the marketing mix-classification of advertising -various media for advertising-
national and global advertising scene-socio-economic effects of advertising. Ad agency
management, various specialist departments in ad agency: (account planning, accounts,
Servicing, creative, Contents of Advertisement, media planning, HRD, etc.) defining consumer
behaviour and its various factors.

UNIT-I1I
Public Relations: Evolution and history of public relations -definitions of PR, PR and allied
disciplines (publicity, propaganda, public affairs, lobbying, etc.) Ethics of PR (PRSI code of
ethics) Interface of PR with various management disciplines (human resource development;
finance, marketing, law, etc.) -publics in PR, PR tools (interpersonal, mass media and selective
media) —PR in industry (public sector, private sector and multifunctional) —PR in central and
State Governments and the functioning of various media units of the state and Union
Governments.

UNIT-11
Corporate Communication: Corporate communication: Advent, role, strategic importance
- Corporate culture, corporate philosophy, corporate citizenship
- Skills and talents of a corporate communicator
- Making presentations, preparing for meetings, writing speeches
- Selection of media for corporate communication

Books Recommended:

Advertising, Dr. C.N. Sontakki, 1994, Kalyani Publishers, New Delhi.

Advertising Principles & Practice, Chunawala, 1999, Himalaya Publishers, New Delhi.
Handbook of Public Relations in India, D.S. Mehta, 1998, Allied Publishers, 7.

Jan Sampark(Punjabi): Dilgir, H.S.

Future of Journalism, Mass Communication and Public Relations: Jan R. Hakemuldar.
Public Relations Concept: J. Shri, N. Jethu, Sterling Publishers Pvt. Ltd., New Delhi.
Handbook of Public Relation and Commuincation :K.R. Balan and C.S. Raudu,
CastleBooks Pvt. Ltd., New Delhi.

No ook~ owhe



Practical

PRINT MEDIA
Course code: JMC-503P
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Practicals:

Exercises in Public speaking,

Power Point presentations on communication models and theories,
Audience surveys,

Exercises in Body Language,

Traditional Media.

Preparing profiles of newspapers, magazines and personalities (national and regional),
Visit to various newspaper offices

Exercises in feature writing, editorial, news writing and analysis,

Creative writing, writing obituaries, personality profiles, conducting interviews,
Reporting for various beats,

exercises in editing,

media criticism and reviews

ELECTRONIC MEDIA & PHOTOGRAPHY
Course code: JMC-504P

or
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Practicals:

Exercises in Photography,

photo features,

preparing profiles and analysis of Radio & T.V channels,
Power-point on various topics.

Editing Software (Photoshop, Corel Draw).

Making print and electronic ads,

preparing PR reports, press notes etc.,

conducting mock press conferences,

making Presentations



Semester-11

CURRENT AFFAIRS-II
Course code: JMC-506
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UNIT-I

Current news, event of last six months.

News pertaining to national, international politics, sports, business and other issues of
importance.

All the general issues of national importance in detail like female related issues, global
warming, depleting water level, issues related to media, RTI etc.

Terminology or jargon from various newspaper pages, published in last six months. These
terms can be from various fields like politics, economics, science& media.

Abbreviations, personalities in news, achievers etc.



MEDIA MANAGEMENT
Course code: JIMC-507
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UNIT-I

Principles of Media Management, Functions & Significance

Media as profession and industry

Ownership pattern: Private Ltd., Public Ltd. Individual ownership, Partner, Trust,
Society, Vertical ownership meaning and implementation.

Organisation / Theories, Organisational Structure, Policy Formulation.

UNIT-I1I
Personal Management & Financial Management Production Cost, Capital Cost,
Commercial Polity,
Budgeting, Production Scheduling, Media Scheduling, Record Keeping
Management problems for newspaper of media organization DAVP, INS, RNI, ABC

UNIT-11
Advertising, PR, Brand Promotion & Marketing Strategies
Employee / Employer relationship (Customer Relation)
Human Resource Development
(Space / time, circulation) — reach-promotion market survey technigues

Books Recommended:

Howbde
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10.

Newspaper Management, Gulab Kothari, 1995, Intercultural Open Uni., Netherland.
Handbook of Journalism & Mass Comm. Virbala, 2002, Concept Pub. Co., New Delhi.
SamacharPatarParbandh (Punjabi), Nagpal, 1991, Punjabi Uni. Patiala

Newspaper Organisation& Management, Herbert Lee Williams, 1978, Surjeet Pub.,
New Delhi.

Media for Managers: Frank M. Corrado

Principles of Management: Henry H. Albers

Media Management in India: DibakarPanigrahy

Newspaper Management in India : Gulab Kothari

Media Management in the Age of Giants : Dennis F. Henrick

Newspaper Organisation and Management: Herbert Lee Williams



NEW MEDIA TECHNOLOGY
Course code: JMC-508
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UNIT-I
Communication Technology (CT); concept and scope
CT and IT; similarities and differences
Basic knowledge of Multimedia.
ISPs, WAP, types of Internet connections, Internet Hardware, Internet Protocols

UNIT-I1I
Internet — Types of networks, network topology, internet services — e-mail, FTP, News
group, gopher, World Wide Web, Web servers, Web Browsers, URL, Home Page, Search
engine, WEB PAGE, websites, homepages
Introduction to HTTP, HTML, search resources;
Web page development, inserting, linking; editing and publishing

UNIT-I111
Cyber Journalism: On-line editions of newspapers- management and economics: cyber
newspapers-creation, feed, marketing, revenue and expenditure, Online editing and
publishing.
Cyber Laws, Online Journalism.

Books Recommended:

Howbde
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Handbook of New Media, Liverow.

The ABC’s of Internet, Crumlish, 1998, BPB Publications, New Delhi.

A Journalist's Guide to the Internet : The Net as A Reporting Tool: CallahanChristopher.
Writing for New Media : The Essential Guide to Writing for Interactive Media, CDROM,
and the Web : Andrew Bonim.

ABC of the Internet :Crumilish.

Information Technology :Danis P. Curtin.

Illustrated World of Internet : Anil Madan.

How the Internet Works :Preston Gralla.

Old Media New Media : Wilson Dizard, Jr.



COMMUNICATION RESEARCH-I
Course code: JIMC-509

UNIT-I

Communication and Research:

Meaning of research, pure and applied research, scientific approach to social
Science research

Concept and scope of communication research, need and importance in the Indian
context

Areas of research in communication: source analysis, message analysis audience
analysis, media analysis and effect analysis

UNIT-II

Research Problem:

Research problem, criteria for selecting a research problem
Formulation of research problem, Research Design, its types and components
Synopsis, its meaning and importance
Concept, variables, hypothesis
UNIT-I111

Data Collection and Analysis:

Methods of data collection: Historical, experimental, survey, case study, content
analysis, interview and observation

Sampling

(Measuring variables, levels of measurement, measure of central tendency, validity and
reliability, measures of dispersion, correlation and co-officient of correlation)

Research Report:

Writing the research report, significance of bibliography, index Appendices, Footnotes.

Books Recommended:

1.

NN

Research Methodology, C.R.Kothari.

Sanchar KhojVidhi, Sewa Singh Bajwa, 2004, Paradise Publishers, Jalandhar.
Introduction to Mass Communication: Gamble and Gamble.

Communication Theories: Severin, Warner J. and Tankard, James.
Communication and Culture: Holt, Rinchart and Winston.

Fundamentals of Communication: Jensen.

Men, Women, Messages and Media: Schramm, Wilbur, Porter William E.
Dictionary of Journalism & Mass Commnication: Mann, Gurmeet.



RADIO & TELEVISION PRODUCTION TECHNIQUES
Course code: JIMC-510

w
N o=

UNIT-I

Radio:

Making of a radio station

Acoustics

Microphones

Use and mixing of sound, audio, effects, music

Voice modulation

Key elements of radio writing

Announcement, talks, features-documentaries, plays, dialogue writing, newsreel,
discussion, interviews, news-writing, commercial/jingles

UNIT-II

Television:

Making of a television studio, crew

Key elements of television writing Television news, documentary/feature,
discussions, interview, and drama Commercials Programme presentation

Kinds of cameras, camera mountings, angles, movements, shots

UNIT-I111
Picture composition
Logging, editing, dubbing graphics, special effects
Lighting
Art direction
Costumes, Make up
Cable television act.

Books Recommended:

No ook~ owhdE

Radio Production, Robert Mcleish, 1999, Focal Press, Oxford.

Television Production, Ralph Donald & Thomas Spann, 2004, Surjeet, New Delhi.
Editing Film and Video on the Desktop: Thomas A.

TV Production: Gerald Millerson.

Film Production: Steven Bernstein.

Creating Special Effects for TV and Video: Barnard Wilkie.

Single Camera Video Production: R.B. Musburger.

o U



Interdisciplinary Course- Constitutional Law
Course code: LLB-103
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Practical

NEW MEDIA TECHNOLOGY
Course code: JMC-508P

or
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Practical:

- Introductions to various applications of internet,

- MS-Office-word, excel,

- Power point, Photoshop,

- Page maker,

- Quark, exercises in designing websites,

- e-Nnews papers.

- Creating blogs,

- facebook accounts etc.

- Power points and files on various topics.

- Conducting market survey, visits to corporate houses.
- Exercises in social marketing, visit to a village for surveys and studies

RADIO & TELEVISION PRODUCTION TECHNIQUES
Course code: JMC-510P
LT P
0 0 2
Practical:

- Exercises in voice modulation,
- recording of different radio formats; making TV documentary / new bulletin / short film /
music video / interview / discussions.

- Exercises in source analysis,

- Message analysis,

- media analysis,

- Effect analysis.

- Preparing synopsis for Dissertation



Semester-I11

CURRENT AFFAIRS-III
Course code: JIMC-601
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UNIT-I

Current news, event of last six months.

News pertaining to national, international politics, sports, business and other issues of
importance.

All the general issues of national importance in detail like female related issues, global
warming, depleting water level, issues related to media, RTI etc.

Terminology or jargon from various newspaper pages, published in last six months. These
terms can be from various fields like politics, economics, science& media.

Abbreviations, personalities in news, achievers etc.



MASS COMMUNICATION RESEARCH-II
Course code: JIMC-602
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UNIT-I

- Laboratory Studies comprising exploratory studies and focus groups.
- Semiotic research analysis.

- Longitudinal Studies comprising Cohort and panel Study methods.

- Payne Fund Studies, Psychology of panic.

- Process of adoption, Curves of diffusion and diminishing returns.

- Theory of logical positivism.

UNIT-II

- Introduction to the evolution of theoretical perspective of MCR such as positivistic,
interpretative, Social Science, Critical Social Science and Post-modernistic.

- Basic understanding of Convergence of theoretical perspectives in evolving research
paradigms in media, such as, Frankfurt School and American Empirical School.

UNIT-I11I

- New trends in Mass Communication Research.

- Contribution of MCR in developing of mass communication as distinct discipline.

- Changing media-audience perspective in the light of concept of Heightened Selectivity.
- Basic understanding of Internet and its use in MCR

Books:

1. Media & Communication Research Methods, Arthur Asa Berger, 2000, Sage, New Delhi.
Pub. India Pvt. Ltd.
2. Media Research Methods, Gunter, 2000, Sage, New Delhi Pub. India Pvt. Ltd.



FILM STUDIES
Course code: JIMC-603
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UNIT-I
Film as a medium, Film in relation to theatre, television: Adaptations Five c's of cinematography
Brief History of World Cinema: The Pioneers - Lumiere Brothers, Melies, Griffith Hollywood
Silent Era- Charles Chaplin, Cecil B. DeMille: the European Scene-Expressionism, Fritz Lang,
Sergei Eisenstein: American Talkies and Production Houses; Neo Realism, Luchino Visconti,
Jean Renoir, Alfred Hitchcock, Post War Period ; Japanese Cinema- Akira Kurosawa ; Ingmar
Bergman ; New Wave Films, Jean Luc Godard, Contemporary Scene.

UNIT-I1
A Brief History of Indian Cinema: The Poineers- Phalke ; The Talkies ; The Studies Culture;
Coming of the Superstars; Fifties and Sixties; The Big Budget and Multistarrers, The Angry
Young Man; the Eighties ; Rise of Multiplex and Crossover Cinema Profiles of Saytajit Ray,
Guru Dutt, Bimal Roy, Raj Kapoor, Yash Chopra The Development of Punjabi Cinema. The
Parallel Cinema Genres in Indian Cinema- Romance, Action, Thriller, Horror, Mythology The
Position of Cinema in Developing Countries

UNIT-I111
HOW TO MAKE A FILM:
Budgeting, Scripting and Screenplay, Raw Stock, Film Formats, Functions of Producer, Director,
Choreographer, Lyricist, Music Director, Art, Director Casting, Location-hunting, Recent
Technological Innovations in Cinema, Post Production, Distribution and Exhibition of Films in
India, Film Appreciation, Film Criticism, Film Reviews

Books:

1.  Encyclopedia of Indian Cinema, Paul Willemen, 1995, British Film Institute, New Delhi.
So Many Cinemas, B.D. Garga, 1996, Eminence Publishers, Mumbai.

Indian Popular Cinema, K. Cotculsin, 1998, Orient Longman, New Delhi.

Mass Communication in India, Keval.Kumar, 2004, Jaico Books, Mumbai. How to Reada
Film : James Monaco

A History of the Movies : Gerald Mast

Movies and Methods : Bin Nichols

History of Documentary Films : Eric Barnow

Advanced Photography : Langford

The Techniques of Film Editing : KarelReisy

10. Cinema as a Graphic Art : Arnhein.

o
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INTERCULTURAL COMMUNICATION
Course code: JMC-604
L TP
3 2 0
UNIT-I
Culture - definition-process-culture as a social institution - value systems-- primary secondary--
eastern and western perspective, Inter- Cultural communication- definition- process-
philosophical and functional dimensions, cultural symbols in verbal and non-verbal
communication.
Communication as a concept in western and eastern cultures- Dwaitha, Adwaitha-
Vishishtadwaitha- Chinese- Dao Tsu and Confucius- Shinto Buddhism and Sufism Modern mass
media as vehicles of inter -cultural communication- barriers in inter-cultural communication-
religious, political and economic pressures.
UNIT-I1I
Inter-cultural conflicts and communication; impact of new technology on culture; globalization
effects on culture and communication; mass media as a culture manufacturing industry-- mass
media as a cultural institution; mass culture typologies-- criticism and justification.

UNIT-I1
Culture, communication and folk media- character, content and functions-- dance and music as
instruments of inter-cultural communication: UN efforts in the promotion of intercultural
communication- other organizations- code of ethics.

Books:

1.  An Introduction to Intelectural Fred. E. Jandt. Communication, 2004, Sage Pub. India
Pvt., New Delhi.

2. Handbook of International &Interlaectural Communication, Willam
.GudykunstellaMody, 2002, Sage Pu. India Pvt., New Delhi.

3. Chang, TsanKuo.(1998)" All Countries Not Created Equal to Be News; World System
and International Communication,” Communication Research, Vol. 25 (5); 528-563.

4. Galtung, J. & R.G. Vincent (1992). Global Glasnost; Toward a New World
Informationand Communication Order? Cresskill, NJ; Hampton Press.

5.  Harasim, Linda M. (2003). Global Networks; Computers and InternationCommunication,
New York, Longman.

6.  McNelly, John T. and Faustolzcaray,(1986)."International News Exposure and Images of
Nations", Journalism Quartely, Vol. 63 (3); 546-553.

7. Meyer; William H. (1998).Transnational Media and Third World Development;
TheStructure and Imapct of Imperialism, New York; Greenwood Press.

8. Mohammad, Ali (1998), International Communication and Globalization. California.



INTERNATIONAL COMMUNICATION
Course code: JIMC-605

L T P
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UNIT-I

Political, economic and cultural dimensions of international communication, communication and
information as a tool of equality and exploitation —international news flow-imbalance - media
growth -international, regional and internal disparities.
Concept of Human Rights in Indian Context, Human Rights; Media, Women, Communal Riots,
Terrorized area, children. Communication as a human right -UNO's Universal Declaration of

Human Rights and Communication- international news agencies and syndicates, a critique of
western news values.

UNIT-II
Impact of new communication technology on news flow -satellite communication- its historical
background-status-progress-effects-information super highways, international

telecommunication and regulatory organizations-UNESCO's efforts in removal imbalance in
news flow-debate on new international Information and Economic Order-MacBride
Commission's Report -non- aligned news agencies news pool -its working, success, failure.

UNIT-I111
Democratization of Information flow, Information- prompted cultural imperialism- criticisms;
violence against media persons; effects of globalization on media systems and their functions;
transnational media ownership and issues of sovereignty and security; international media
institutions. WTO agreement & intellectual property right legislations.

Book:

1. Handbook of International Communication, William B. Gudykunst Bella Mody, 2002,
Sage Pub. India Pvt. Ltd., New Delhi.

2. Herman, Edward S and Robert W. McChesney, (1997), Global Media: The
newmissionaries of corporate capital. London and Washington; Cassell.

3. Kamalipour, Yahya, (2003), (ed.), Global Communication. Boulder, CO; Wdsworth.
Lewis, Patrica, (1993), (ed.). Alternative Media; Linking GLobaltothe Local. Paris,
UNESCO Publications.

5. Lloyd Barrett, Oliver, (1999). The Globalization of News, London; Sage.

6.  McPhail, Thomas, (2002), Global Communication; Theories, stakeholders and trends,
California and New Delhi, Sage.

7. McChesney, Robert, (2001), Global Media, Neoliberalism and Imrerialis. Madison, WI;
University of Wisconsin Press.



Practical

FILM STUDIES
Course code: JMC-603P

Practical:

- Conducting field studies,
- Seminars on Dissertations.

- Quiz, Group Discussions, Debates, Extempore, Declamation
- News Analysis.

INTERCULTURAL COMMUNICATION
Course code: JMC-604P

Practical:
- Visits to cultural/ religious places,
- Power Points Presentations & Seminars.

- Writing films reviews
- Films projects.
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DISSERTATION
Course code: JIMC-606

L TP

Since M.J.M.C is four semesters (two year course), each student is required to start initial
work on his/her dissertation in the second semester. The student will finalize the title of their
dissertation within a month of the start of the second semester. The student will be submitting the
synopsis by the end of the second semester. Each student will have to submit four copies of the
dissertation by the end of the fourth semester.

Training in Reputed Media Organization
Course code: JMC-607
L TP

Two Month training in reputed media organizations — a fortnightly progress report and a
certificate to be submitted at the end of the training, Specialization (Projects) the students will
choose any one area of specialization.



(i)

(if)

(iii)

(iv)

v)

(vi)

(vii)

Specialization
Course code: JMC-608

L TP

Advertising/PR/Event Management: the students will be required to design an advertising
campaign and submit a portfolio of the same. They will also submit a report on the PR
strategies of any corporate houses in Punjab. All the students will organize at least three
events in the semester.

Electronic Media (Radio/T.V.): the students will be required to submit a project on
various formats of Radio/ TV.

Print Media: the students will be required to submit weekly lab news paper (6-8 pages).
Each student has to cover stories on different beats including their specialization.

New Media Technology: the students will be required to submit a project involving the
making of web sites/ designing an e- news paper.

Photography: the students will be required to choose from different genre of Photography
like fashion, wild life, products, portraits, sports, photo journalism, corporate, nature etc.
and build up a portfolio of minimum 50 photographs for submission.

Film studies: the students will be required to analysis of minimum of ten films.
(International, national and regional). Each student will submit a short film. (Fiction) &
Film based feature.

Development Communication: the students will be required to adopt a village and initiate
social marketing projects using surveys, documentary, street plays, puppetry etc. they
have to submit a report regarding the same.



